
Telling Our Agricultural Story – Sorting Through The Stars And Red Carpet Lesson Plan 

 

Sorting Through the Stars and Red Carpet 
The use of famous people, movies, television shows and other popular media has been used to tell 
misinformation (and information) about agriculture, farming, food production and other related topics. 
It is easy to get caught up in the “star power” when your favorite movie star or television character is 
talking or sharing their feelings.  
 
For all ages, it is important to look at information and sort through the “star power” and film hype. Use 
the Spheres of Influence developed by the National Ag in the Classroom Program (Deb Spielmaker) 
to evaluate the information presented. 
 

Sphere of Influence Tips  
1. Recognize the differences between published and unpublished information. Just because it is 

published, doesn’t make it credible. Be careful when evaluating internet sources. 
2. Consider the date of the publication. Are the facts presented still relevant? 
3. Check out the authors’ credentials. Look at other publications by the same authors to 

determine any biases and consider the organizations they represent. Is there a conflict of 
interest? 

4. Determine if cited facts in a publication are derived from credible, published, peer reviewed, 
objective sources. 

5. Look for concurrence of facts between credible sources. 
6. Evaluate the organizations or the author’s use of a particular media choice and tone. Is he or 

she trying to incite, market to, or manipulate a particular audience? What stake does the 
author have in getting the reader to agree with him or her? 

7. Is the source of information selling a product or service? 
 

Other discussion points 
1. What does this famous person know about agriculture or farming? 
2. What else has this company or organization backing the film, show, story or event produced in 

the past? 
3. Look online to see what the agricultural groups, commodity groups, or farmers are responding 

to. What are they saying? Are they showing research and sources for their information? 
4. If a company or business is targeted, does their company have a response or information on 

their website? 
 

Students can discuss the following items  
1. What should the role of famous people, sports figures and other famous people be in 

discussing topics that are out of their industry? 
2. What do you think about when you initially hear or see something a celebrity is endorsing or 

promoting? Do you believe it? Do you question it? Do you listen? 
3. Have you ever responded, positively or negatively, to the celebrity about their position or 

information they have shared? 
4. How can agriculture tell their story? Should they use famous people, sports figures and 

others? 
5. Give examples of positive messages and negative messages that famous people have given. 


